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ISS drills into Asian oil contract

WA company ISS Group has been selected to provide
an asset volume management system to a joint
venture set up by South-East Asian national oil
companies.

The ISS system will be used to manage data
collection, hydrocarbon allocations, reporting, and
visualisation for production in a joint development
area, explained Shane Atwell, managing director of
ISS Group. www.issgroup.com.au

RUST BUCKET
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Each year The Rust Report has captured success
stories from Australia's innovative technology
companies and the ways these vendors collaborate
with major players and each other to generate the
scale necessary to complete on the world stage.

We have always been aware of the visibility of
the IBMs, Hewlett-Packards, Microsofts, Suns,
Ciscos, Oracles, SAPs, etc in the technology world
and of the way they have tended to obscure the
contribution of Aussie vendors, innovators,
researchers, and entrepreneurs. The Aussie players
have always been a key part of The Rust Report's
coverage.

We are now coming up to 2000 companies that
have been covered in our Aussies Worth Watching
column. In many cases these are technology
pioneers that have been identified as developing
innovative technologies.

The industry has been shaped and reshaped
over the last 10 years by a series of remarkable
technology advances and blockbuster business
moves. It has also been tested by its fair share of
negative incidents. Several companies succumbed
to the changes in the marketplace, others threw in
the towel and sold their business to arch-rivals,
while for others it was "welcome to the future".
Broadband will grow and vastly more people and
gadgets will be linked in the next decade to
provide more opportunities for Aussie vendors.

Australia has impressive capacity to further
develop and use technology in several areas of
major economic significance, including mining,
medical, agriculture, financial services, retail,
government, and defence. By building on our skill
base and our research and education infra-
structure, Australia also has the opportunity to
capture an increased share of world markets over
the next 10 years.

— Len Rust RustOz@bigpond.com.au

Client expands reach of Mainpac

Col Hoschke's Mainpac has extended the functionality
of its Mainpac Enterprise asset management software
to meet the specific requirements of industrial services
provider Thomas & Coffey.

"Our business model differs from our competitors.
We take on the risk of optimising the deployment of our
staff, which comprises mainly a permanent workforce
with a small supporting casual staff. The effective use
of our staff is crucial, so the emphasis on functionality
we commissioned from Mainpac was on resource
scheduling," explained Martin Whittaker, managing
director of Thomas & Coffey. "The objective is to achieve
a very high level of employee utilisation by optimising a
complex matrix involving employee competency,
experience, and certification." www.mainpac.com.au

Converter taken into Canada

Software from ConverterTechnology, a US subsidiary of
Australian company Powerlan, is being used by
Canadian company Soroc Technology to help clients
migrate files and data to Microsoft Office 2007. "We've
found that many clients have held off major upgrades,
such as Microsoft Office applications, because of
business continuity concerns," a spokesman explained.
www.convertertechnology.com

CPT Global forecasts Feds' demand

Australian consultancy ICT Global has completed an
analysis of data centre requirements for the Australian
Government Information Management Office. The
project included the development of a demand fore-
casting model. "We have leveraged our local and inter-
national experience in capacity management and data
centre cost reductions to model the Australian
Government's demand for data centres," explained
Gerry Tuddenham, managing director of CPT.
www.cptglobal.com

Hyro fingers Vic education deal

Australian digital services company Hyro has been
awarded a contract to provide a state-wide identity and
access management system for Victoria's Department
of Education and Early Childhood Development. The
company's Idaptive Digital Identity & Access
Management product suite will be used by more than
50,000 teachers, 500,000 students, and one million
parents, explained Bill Votsaris, CEO of Hyro.
www.hyro.com
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Immigration sticks with Unisys

The Australian Department of Immigration and
Citizenship has extended contracts with Unisys for the
provision of outsourced desktop services as well as
biometric and identity management systems.

The desktop services component, which has been
extended to June 2013, is expected to be worth about
$A49.8 million. It covers support for more than 7000
department staff around Australia and at more than 60
overseas locations, explained Tony Henshaw,
Asia/Pacific vice president of global outsourcing and
infrastructure services for Unisys. www.unisys.com.au

Orders and Implementations

® 3Q Holdings has been awarded a contract to
provide a retail product suite to the Ed Hardy
company, which owns the Vintage Tattoo Clothing
Line. The deal involves the implementation of 3Q's
dolFIN and dPOSit solutions along with Island Pacific
Planning at all Ed Hardy stores in Australia and the
UK. www.threeq.com.au

® The Queensland Police Service has acquired
additional licences for Objective Corporation's
document and records management system. The
service, which has used Objective since 2001, has
expanded use of the system to more than 2000 staff
around the state. www.objective.com

® The University of Western Sydney has expanded a
pilot utilities management project being undertaken
by Intermoco (Rust Report, Sep 28, p2) to include a
second campus. The university spans a total of six
campuses. www.utiligy.com.au

® Hewlett-Packard has won contracts to provide
notebook computers to NSW private schools The Kings
School (Parramatta) and Tudor House Preparatory
School (Moss Vale). The 225 machines will be used by
teaching and administrative staff. www.hp.com

® Moneydirect, a provider of payment solutions for
the travel industry, has selected NEC Australia as its
hosted managed services provider. As part of the deal
Moneydirect will lease capacity in NEC's infra-
structure at the Polaris Data Centre in Queensland.
WWw.nec.com.au

® Juniper Networks has been selected to upgrade
iiNet's network infrastructure to enable delivery of
IPTV services. www.juniper.net
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Aussies worth watching

A roundup of companies making
waves at home and abroad

® POLARIS COMMUNICATIONS supplies
telecommunications products to the contact
centre and enterprise markets. The company
designs and manufactures software and hardware
products for global markets and has many
contracts to supply products and services to
enterprises such as Telstra, Centrelink, the ATO,
Origin Energy, Australia Post, Westpac, and
Qantas. www.polaris.com.au

® ENEX TESTLAB provides independent product
testing and evaluation services for government
departments and corporate clients. The company
provides services that significantly lower the
clients' risk and maximise return on investment
when researching, procuring, developing,
marketing, or introducing products. Enex has
established offices in Australia, the UK and China.
www.testlab.com.au

® AGENT ORANGE SOFTWARE (AOS) produces
intelligent and autonomous software products and
decision-making tools. AOS's clients include BAE
Systems UK, Thales UK, United Space Alliance,
Lockheed Martin - Skunkworks, the British
Ministry of Defence, the Canadian Department of
National Defence, the US Air Force Research Labs,
and the Australian Department of Defence. AOS
has offices in Australia with subsidiaries in the UK
and US. www.agent-software.com.au

® NEOPRODUCTS designs, manufactures, and
supplies self-service solutions that are used by
clients in the government and retail markets
around the world. The company works closely with
its customers to develop unique technology
solutions to suit their requirements. Customers
include IBM, EDS, NEC, Telstra, Kodak, Konica,

FujiFilm, Boots, and Australia Customs.
www.neoproductsgroup.com
e MY WORKPLACE SOLUTIONS develops,

implements and supports technology to streamline
workforce management processes. The company's
products have enabled clients to automate
processes including personnel administration,

planning, scheduling, time and attendance
management, labour costing, access control,
rostering, and workforce reporting.

www.myworkplace.com.au

® TT\PARTNERS is a consulting company that
specialises in the efficient and practical use of
technology in the education and corporate sectors.
Clients are involved in the areas of government
education, Catholic education, state governments,
and business. www.ttpartners.com.au
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New owner for dot-com darling

Marketboomer, operator of an online procurement
system that was right at the forefront of the dot-com
bubble in Australia, has agreed to be acquired by
Perth-based Internet monitoring specialist WebSpy.
The deal covers the operations of both Marketboomer
(www.marketboomer.com) and Ortas Enterprises,
which is the parent company of the entities that
operate Marketboomer. The deal will be financed by
an exchange of shares which values Marketboomer at
$A4.76 million.

Jack Andrys, CEO of WebSpy, said that
Marketboomer's customer base represents a captive
market for WebSpy's products, and the acquisition
will provide additional operational and development
capability in Europe, the Middle East, China, and
South-East Asia.

When the acquisition is completed Declan Monahan
will become an executive director of WebSpy in charge
of international expansion, and Kim Redstall,
principal of Technology Capital, will become a non-
executive director. www.webspy.com

Brennan sets up a cloud channel

Brennan, a provider of business solutions to the mid-
market, has launched a channel program for cloud-
based solutions. Dave Stevens, managing director of
Brennan, said the program offers a range of reseller
options, from basic referral to a distributor reseller
model. He noted that the first solution offered through
the program is the Infrastructure-as-a-Service solution.

"We believe this Infrastructure-as-a-Service channel
offer provides a silver lining to resellers looking to
extend the value they can offer their clients with new
solutions, while building a recurring revenue stream of
high-margin business without the risk or upfront cost
required to build their own network infrastructure,"
Stevens added. www.brennanit.com.au

Tradeslot claims hottest title

Tradeslot (www.tradeslot.com), the Victorian developer
of a real-time auction platform, was named the Hottest
Company at the conclusion of last week's ANZA
Gateway to the US Summit in California.

Viki Forrest, CEO of ANZA, noted that companies
taking place in the three-day event were rated on
market opportunity, their solution to a problem or
market need, and their readiness to do business in the
US. www.anzatechnet.com

Entellect aims for Asian expansion

Entellect Solutions, an Australian developer of
education management systems, has appointed
Singaporean company The M Word a channel partner
to help with its market entry into Singapore and the
Asia/Pacific region. The M Word is part of private
investment company Quantum Capital Partners.

Joe Younane, CEO of Entellect, said the
appointment was the first step in the company's plan to
capitalise on the development of its enterprise
education products and its interactive e-book solutions
by expanding into well-established and profitable
international markets. www.entellectsolutions.com

Netsolutions backs uni program

Melbourne-based IT infrastructure solutions provider
Netsolutions has backed a Victorian program that aims
to fund industry-based tertiary scholarships. Under the
terms of the agreement Netsolutions has become a
partner of Victoria University with the aim of developing
new security management technologies.

Erin Harte, general manager of Netsolutions, said
that under the terms of the arrangement Netsolutions
will offer two 12-week placements to two students, who
will work on a new integrated security management
platform  being developed by the company.
www.netsolutionsit.com.au

Twitter becomes legit

CyTrack, an Australian company that specialises in
software for unified communications has bowed to
social media pressures and integrated Twitter into its
call centre suite. Nigel Milan, managing director of
CyTrack, noted that Twitter has been widely accepted
for personal use and is quickly being adopted by
businesses as well.

"Our clients can now leverage the vast marketing
reach of Twitter which enables them to provide the
ability for customers to request an automatic tele-
phone call-back to their tweets," Milan explained. "This
is tremendously exciting." www.cytrack.com

Wherefore O4 after name change?

Australian mobile solutions developer O4 has adopted a
Latin stance in changing its name to Quofore,
supposedly from Quo, meaning to where, and Fore,
meaning at the front, according to CEO Desmond
Miller. www.quofore.com
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Watchdog opposes E&Y sale

The  Australian  Competition and  Consumer
Commission has opposed the planned sale of Ernst &
Young's tax compliance software business to Thomson
Reuters because it is likely to lessen competition
substantially. Graeme Samuels, chairman of the ACCC,
considered that the prospect of a new entry or
expansion of the remaining competitors was unlikely,
and so would not sufficiently constrain Thomson
Reuters from increasing its prices for the software
products if the acquisition was completed.

"Inquiries indicated that Thomson Reuters and Ernst
& Young are currently supplying tax compliance
software to the vast majority of companies that use the
software and are each other's closest competitors,"
Samuel explained. www.accc.gov.au

Business Briefs

® Quickly old-timers, before we forget, make a diary
note that Max Burnet's 16th Computer Old Timers
Lunch will be held on November 6. Venue again is the
Little Snail Restaurant at Darling Harbour. Cost is
just $A60. Book with Max on
mburnet@bigpond.net.au

® Optus has completed testing of its D3 satellite,
which is now fully operational. The craft has increased
Optus' satellite capacity by more than 30 per cent,
claimed Vicki Brady, managing director of Optus
wholesale and satellite. www.optus.com.au

® Dell has appointed Harris Technology its first
nation-wide channel partner in Australia. The deal is
expected to boost Dell's availability in the SMB
marketplace, explained Deborah Harrigan, general
manager of Dell SMB for Australia and New Zealand.
www.dell.com.au

® Business communications integrator TTGroup
Communications has been appointed a reseller of
videoconferencing systems from US company LifeSize.
http:/ /www.ttgroup.biz

® Australian services provider Frontline Systems has
become the first HubOne certified channel partner in
the Asia/Pacific region (www.hubone.com). HubOne
supplies a recruitment solution that provides
businesses with a holistic understanding of their staff
capabilities, lessening the need to use recruitment
agencies to source talent, a spokesman explained.
www.frontline.com.au
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Fixed or wireless broadband?

By Heather Ridout*

The National Pearcey awards presentations held
recently in Melbourne provided a forum for a lively
debate about the economic benefits of the national
broadband network (NBN) and what the drivers of
those economic benefits will be.

Now that construction of the physical infra-
structure of the NBN has commenced, and because
this construction is taking place at the same time
as the reallocation of spectrum by the Australian
Communications & Media Authority (ACMA), a
debate about the role of wireless technology is
timely.

ACMA'’s reallocation of spectrum could enable
new wireless Web services that will compete with
the fibre fixed broadband infrastructure.

With telephone use — home and mobile phones
combined — breaking through an average of 112
hours per person a year and talk time doubling
over the last six years, there are now 1.1 mobile
services for every Australian.

It is worth noting that current wireless
technology offers, at best, an experience similar to
what broadband users get over the current copper
network — about two megabytes per second in
speed. Wireless technologies are evolving fast and
combine the greater speeds and higher data
volumes of today’s third generation wireless
networks (3G) and High-Speed Packet Access
(HSPA) with the growing number of smart phones
boasting larger screens, more processing power
and a greater selection of applications.

The transformation looms even now with new
Long-Term Evolution (LTE) network technology —
also known as fourth generation (4G) networks —
as we consider that wired connections may give
way to the possibility of a wireless Internet.

The roadmap for the potential introduction of
advanced 4G technologies is dependent on the
ACMA’s spectrum demand analysis and work
program for the next five years. ACMA’s report,
released in March, Five-Year Spectrum Outlook
2009-2013, indicates a schedule that is the same
as that of the NBN rollout.

The rapid growth of social networks, browsing
and searching — due mostly to the enhanced
capabilities of new smart phones — over wireless
networks may bring an abrupt shift in the way
consumers and businesses access broadband.

Too much attention is being paid to fixed
broadband infrastructure in isolation, without
reference to wireless and mobility technology. The
debate about the economic benefits and what
should drive the benefits should include greater
discussion about the benefits of wireless.

* Heather Ridout is chief executive of Ai Group
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IT security becomes strategic

Organisations are beginning to realise the value of
taking a proactive approach to security. However,
while business awareness of the importance of a
comprehensive IT security strategy is growing, in the
majority of companies overall ICT spending dropped
from 2008 to 2009 due to the global economic crisis.
Interestingly, IT security spending itself remained
unchanged for 59 per cent of organisations during
that period, according to research about IT security
commissioned by Dimension Data and conducted by
IDC during 2009.

The researchers surveyed 407 companies in 18
countries in Western Europe, the Americas, the
Middle East and Africa, and Asia/Pacific (including
Australia). It found that companies are shifting their
investment focus away from point solutions to more
holistic solutions, with 59 per cent planning to invest
in IT security audits, 57 per cent in data loss
prevention (DLP), and 52 per cent in consulting,
explained Darren O'Loughlin, Dimension Data's
general manager for security.

These findings indicate a growing realisation among
organisations of all sizes that reacting to security
incidents, and ad hoc acquisition of point technologies
without regard to how they dovetail with others, is
more costly and less effective than planning an
integrated strategy.

"They're also realising that IT is the principal
vehicle for enabling business, and if their IT assets are
not secured, their business is at enormous risk. So
they're turning to specialists in governance and risk
management to tackle IT security holistically,"
O'Loughlin said.

"A more holistic IT security strategy is being driven
by a heightened awareness amongst auditors,
regulatory bodies and governance boards as a result
of corporate security breaches and financial failures
around the world. Clearly, this climate is exacerbating
the need for tighter governance requirements — and
organisations are trying to find ways of dealing with
that pressure."

Web 2.0 solutions proliferate

A growing number of organisations in the Asia/Pacific
region have already adopted enterprise Web 2.0-based
solutions, according to findings from IT industry
analyst research firm, Hydrasight. Almost a third of
respondents to an online survey conducted in
September 2009 indicated they already have
enterprise Web 2.0 implementations in place.

More than half of the respondents confirmed that
enterprise Web 2.0 is a must-have for their
organisation at some point. About a third of the
survey respondents had examined enterprise Web 2.0
but are yet to decide how best to apply the technology
in their own organisations. Only around 10 per cent of
respondents had no deployment intentions.

Moreover, less than five per cent of those in
business-oriented roles believed that enterprise Web
2.0 would not be important to their organisation.

The survey revealed that interest in enterprise Web
2.0 had grown since the company's first study on the
topic in 2007.

Since then, organisations have continued to
experiment and invest in enterprise Web 2.0 methods
and technologies.

John Brand, research director at Hydrasight, said
that Enterprise Web 2.0 is a rich and complex matrix
of cultural influences, sensitivities and considerations.
"This applies not only to individual regions within
Asia/Pacific but also in different organisations within
the same or similar regions and industries. Adoption
of the technology therefore varies as a result. Our
preliminary survey results indicate that Asia/Pacific
organisations continue to have different views and
drivers (compared to North American organisations)
and that the cultural differences are both regional and
organisation specific. Not all organisations will, or
should, approach enterprise Web 2.0 the same way."

The study revealed the top three enterprise Web 2.0
applications were wikis, blogs and collaborative
document management. Twitter was also cited as a
significant tool based on its potential marketing value.
Given these approaches are all publishing-related, the
preliminary report suggested that organisations are
continually looking for ways to streamline content
production, knowledge availability, and information
dissemination. Organisations also appear to be more
aware of increasing the effectiveness and efficiency of
their information management practices.

The Hydrasight report noted that while public
examples of Web 2.0 technologies are heavily social in
nature, enterprise Web 2.0 remains publishing and
information management focused. The report analysis
highlights opportunities for greater social enterprise
deployment in areas such as expertise location and
building communities of interest to identify and
support organisational best practices.

Continued on page 7>>
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However, the study cautions that collaborative tagging
and social analytics are still poorly understood within
the enterprise and have yet to make any real impact.
Approximately one quarter of survey respondents
stated they had no plans to adopt any social analytic
capabilities.

Executive employment picks up

Executives are beginning to see the benefits of the
Federal Government's stimulus package, with both
government and private employers offering more
openings last month for the highly paid than they
have for six months, according to the EL Index.

"The downturn that led to the shedding of many
executive positions seems to be at an end. The index
has hit a low point and has now put together two
consecutive months of positive results," said Grant
Montgomery, managing director of the executive
search firm EL Consult.

"This can be taken as a huge increase in confidence
for the Australian economy as executive hiring and
firing occurs well in advance of other employment and
business investment generally. As we have been
saying now for some time the final quarter of this year
will be when the economy shows signs of recovery."
Montgomery added.

Overall executive demand rose four per cent in
September to take it to the highest level for six
months. Executive demand began to fall in February
2008 and has again been an excellent predictor of
trends in the general economy.

"There is no doubt that the enormous rescue and
stimulus packages put together by most of the world's
biggest economies have pushed capital into the
markets and averted a crisis. This is particularly
evident in Australia. The big question remaining of
course, and this depends on how well the stimulus
capital has been spent, is whether the recovery will
continue under its own steam.

"Many companies have used the recent events to
run down inventories and recapitalise debt and the
world's share markets have responded accordingly.
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A CEO TOLD ME

Kym Houden

Managing director of Task Retail
Technology

RUST: Please start with an overview of the
company.

HOUDEN: Task Retail Technology is an
independent/private end-to-end point-of-sale software
provider servicing the retail, hospitality and franchise
industries. The company develops software — 100 per
cent in-house — that allows retail operators to
monitor and control point of sale data and digital
marketing collateral in real time and from any
location in the world.

RUST: Describe the competitive landscape.
HOUDEN: Simply put, we are leaders in our field and
are confident in the fact that being a small operator
and innovator has allowed us to develop technology
independent from the constraints of existing legacy
software and structures.

In terms of our place in the point of sale solutions
space, we are a small operator taking on giants, we
also work with giants, so our capabilities as a market
leader are reflected in the success of our customers
more than anything else.

In a highly competitive retail space, there is little
room for error or waste, Task Retail Technology
ensures our customers minimise both down to each
and every sale.

RUST: Who are your major customers?

HOUDEN: Our software is designed for deployment
across regional, national, and international retail
operations. Our customers operate in fast moving
retail markets and require a responsive sales data
system that can manage thousands of point-of-sale
terminals by the second and in minute detail.

Task Retail Technology customers operate point-
of-sale terminals numbering into the thousands. We
work with some of Australia’s major retail brands that
include Muffin Break, Jamaica Blue, Dreamy Donuts,
Donut King, Brumby’s Bread, BB’s (Coffee), Michel’s
Patisserie, and dozens of clubs, pubs, and racetracks
around Australia.

RUST:
months?
HOUDEN: Expand in Australia and offshore. We have
attracted the attention of some of the world’s leading
retail brands and are in negotiation with prospects
across Asia, Europe, and the United States. Having
been recognised and awarded by leading business
partners like Dell and Microsoft, we are looking
forward building on these successes by securing major
contracts and seeing our world leading technology
take on the globe.

Having recently invested in a million dollar global
support command centre to manage our customers'
sales data safely and effectively from a single room,
we will continue developing ways to add value to our
existing customer experience. Bluetooth activated
sales, WiFi access, SMS ordering, reporting, and
cashless technology are key areas we are seeking to
lead the market in the next 12 months.

What are your top priorities for the next 12

RUST: Where do you expect to see the company 5
years from now?

HOUDEN: Our technology has just started to catch
the eye of major global brands. We see Task Retail
Technology solutions being deployed around the world
in partnership with global operators in the retail
space. Feedback from prospective customers has been
very promising.
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Chidiac joins Websense in A/P role

Websense has appointed Charlie Chidiac senior
manager for Asia/Pacific technical support services. He
will be based in Sydney and will manage the company's
Australian technical support team as well as account
managers throughout the Asia/Pacific region.

Chidiac was previously with Symantec and has also
worked for Unisys and Compag.

Lawson expands regional team

Lawson Software has made two appointments in its
Asia/Pacific & Japan operation — Haren Samarasekera
as regional marketing director, and Ronnie Sabnani as
regional director of channels.

Samarasekera was previously with SalesEdge
Consulting and First Advantage. In addition, he was
with IFS Solutions from 2002 until 2006.

Sabnani was previously with SAP and Intentia. He is
a graduate of Monash University.

Change of MD for Iress

Iress Market Technology, an Australian provider of
share market and wealth management systems, has
appointed Andrew Walsh managing director. He
replaces founding managing director Peter Dunai, who
will stay with the company as executive director
focusing on strategic development. Dunai will also
become chairman when Neil Hamilton steps down at
the next AGM.

Global PTM turns up Down Under

Global PTM, a US provider of enterprise asset
management systems, has set up an office in Brisbane
to act as its Asia/Pacific headquarters. Peter Wirth,
formerly an executive with Mincom, will head the new
operation as director of sales for Australia and NZ.

Razor expands management team

Risk management specialist Razor Risk Technologies
has added to its senior management team.

® John McComb has been appointed practice director,
Asia/Pacific, based in Sydney. He was most recently
with Alcaston Solutions, prior to which he was with
Artesian Capital Management and ANZ Bank.

® Paul Doody has been appointed senior vice president
of sales for the Americas. He was previously with
Reuters.

® Franklin Robinson has been appointed senior risk
consultant for the Americas. He has a background in
the financial sector in the US.

Neville Roach recruited by Indian PM

Australian ICT industry veteran Neville Roach has been
appointed to the Indian Prime Minister's Global Council
of Overseas Indians. He is the only one of the 20
expatriates on the council from Australia.

"I am sure that my appointment is a reflection of the
importance that the Government of India, from the
Prime Minister down, attaches to Australia," Roach
said. "The bilateral relationship is important to both
countries in terms of trade, investment, and regional
security."

Around the Traps

® Peter Urmson has been appointed director of sales
and strategy at digital solutions provider C4 Digital,
which is part of the Photon Group of companies. He
was previously with Returnity, another company in the
Photon stable.

® Tony Cotterill has joined ICT integrator and business
solutions provider Communications Design &
Management as business development manager. He
has previously worked for Optus and Avnet.

® Chris Ross has been appointed CA's vice president of
channel sales for the recovery management and data
modelling business unit in EMEA and the Asia/Pacific.
He will be based in the UK. He was previously with
Symantec, which he joined through its acquisition of
PowerQuest Corporation.

® CargoWise edi has appointed David Rollason senior
vice president for business growth, optimisation, and
performance. He has previously worked for JAS
Forwarding Worldwide in the UK and US, and for EDS
and Sony in the UK.

® Glenn Ferguson has resigned as chairman and a
director of Byte Power Group. CEO Alvin Phua has
taken over the chairman's duties.

® David Nott has been appointed a director of Hyro. He
was a partner of KPMG from 1981 until his retirement
in June 2009.

® Joel Ruzich has joined Microsoft's specialised devices
and applications group as senior group manager for PC
peripherals and Office for Mac software in Australia
and New Zealand. He has worked for Microsoft in a
variety of positions since 1996.

® Australian search engine marketing specialist
e-channel has appointed Michaela Aguilar business
development director. She previously consulted to
ThoughtWorks, Nielsen Online, and Hothouse.
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