
 

THE RUST BUCKET 

Going it alone 
THE FEDERAL GOVERNMENT'S announcement of 
the establishment of a new company to build and 
operate a super-fast national broadband network 
(NBN) has generated an enormous amount of media 
coverage for the government this week. 
  Ovum's research director David Kennedy felt 
that the announcement was a major but realistic 
change of direction. "Two big things have changed 
since the government launched the original FTTN 
policy. First the global financial crisis made the 
original four-to-five year timeframe problematic. 
Second, it has become clear that access to 
Telstra's copper network would be a very difficult 
to achieve and maintain. That access is essential 
to build an FTTN network. The new seven-to-eight 
year timeframe will give the project more financial 
and commercial flexibility and it will allow 
Australia to exploit the emerging high-speed fibre 
technologies that will be commercialised over the 
next two years. In addition, the choice of FTTN 
technology will bypass the copper network, 
eliminating the regulatory issues around sub-loop 
unbundling of copper wires."  
  Ian Birks, CEO of the AIIA, said that the 
association supported the revised national 
approach to the NBN along with the review of the 
telecommunications regulatory environment as 
"courageous steps" designed to deliver essential 
components of Australia's digital future. "This 
approach is an innovative solution to delivering 
necessary outcomes in a market now constrained 
by capital; it provides a new and open opportunity 
for all industry to contribute to a successful 
broadband model in Australia. The government's 
identification of 37,000 new jobs at the outset and 
25,000 jobs on average each year for the course of 
the project is a welcome development in the 
current economic climate", Birks concluded. 
  Telecommunications analyst Paul Budde 
explained that this is the most ambitious 
infrastructure project ever undertaken in Australia 
and will be the most ambitious FTTH network 
anywhere in the world. "The Australian 
Government is one of the few governments which, 
in a holistic way, understand the importance of 
broadband across the various sectors. This 
network is not just for high-speed Internet and 
entertainment but, more importantly, for 
healthcare, education, smart grids, etc. The $A43 
billion also clearly indicates that the investment 
will go beyond Internet and broadband and that 
the government understands the need to use it for 
the digital economy. This will set Australia up as 
potentially one of the international leaders." 
  ACS national chairman Kumar Parakala said 
that whilst this is a crucial step towards improving 
Australia's infrastructure and digital economy, it 
is important to keep in mind that the NBN is a 
facilitator of Australia's digital economy and not 
an end in itself.  

Continued on page 2 

 

Smartpath opens in 
UK for Europe push 
Global economic crisis or not, Sydney-based company 
Smartpath has pressed ahead with its planned 
expansion into the UK with an eye on Europe. From 
its newly-established office in London the company 
will market its Loc8 asset and maintenance solution 
with the sweetener of a Opex-not-Capex purchasing 
plan, which enables clients to pay over 12 months.  
 Smartpath aims to build a channel network in the 
UK and eventually throughout Europe, noted Philip 
Hare, the company's international partnering director. 
"In many markets, including Australia, we're looking 
for strategic partners to use their specialist and in-
country knowledge to drive sales. However, in others, 
such as the UK, we see great benefit in having a 
physical office location." 
 Hare said he believes the time is right for the 
expansion. "We see 2009 as the time that people are 
looking to extract maximum value from existing 
budgets and investments instead of simply 
purchasing afresh, and we believe our Opex-not-
Capex model will prove a very attractive proposition." 
www.smartpath.com.au 

Aussies help Austrade revamp site 
Australian enterprise content management specialist 
Elcom has been selected to help Austrade revamp its 
Web site (www.austrade.gov.au) by adding a range of 
multimedia training, information, and social content. 
John Anstey, CEO of Elcom, said that the changes will 
allow site visitors — who include Australian exporters 
and overseas investors and buyers — to search for 
video and audio content. 
 "We're using technology that's built into our Web 
development platform to add new functionality to 
Austrade's site without having to develop a new 
module or application from scratch," Anstey 
explained. www.elcom.com.au  
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Objective wins Kiwi council 
Australian developer Objective Corporation has been 
selected to provide its enterprise content management 
system to New Zealand's Western Bay of Plenty 
District Council. Objective had previously won the 
nearby Environment Bay of Plenty regional council 
(Rust Report, Feb6, p2). www.objective.com  
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"With the pipe in the ground, there will be 
opportunities for the development of value-added 
services which propel our future economic growth, 
such as e-health, e-education and e-commerce. 
These e-services will ultimately provide Australia 
with a platform to increase its participation in the 
global market. The flow-on effects with access to 
high quality infrastructure are estimated to 
increase GDP by 1.4 per cent after five to six 
years, which is $A15 billion in terms of GDP from 
2007/2008 GDP figures," Parakala said. 
  Anne Hurley, CEO of the Communication 
Alliance, commented that while the decision to 
establish a new company to build and operate the 
NBN was unexpected, the new infrastructure will 
underpin Australia's transformation to a digital 
economy and have far-reaching implications for 
the communications industry. "While the 
announcement was not the outcome that was 
expected by many in the industry, it will have a 
significant impact on skills and employment 
throughout the ICT sector. 
  Steven Appleby, managing director of Service 
Elements — one of the few telecommunications 
carriers currently delivering fibre to the home 
(FTTH) — felt that the announcement to create an 
independent NBN is overwhelmingly positive. "The 
challenge now for the government is to mobilise 
and form the right partnerships to deliver the 
network in a reasonable timeframe so the 
Australian households, business, governments, etc 
can realise its benefits."  
  According to Primus' CEO, Ravi Bhatia, the 
proposal will deliver substantial competition 
benefits to consumers and businesses. "The 
decisions taken are truly historic," he added. 
  The government's objective is to achieve 90 per 
cent coverage with the network, with the 
remaining coverage to be delivered through 
wireless and satellite technologies all within its 
funding envelope. 

— Len Rust RustOz@bigpond.com.au  

Paul Matthews sticks by mainframes 
Long live the mainframe should be the motto of 
industry identity Paul Matthews and his company 
Defining the Moment (DtM), which was recently 
awarded a contract to supply trainee z/OS systems 
programmers to the Northern Territory Government. 
DtM has employed undergraduates studying for the 
Bachelor of Information Technology degree managed 
by Global Online Learning in partnership with 
selected Australian Universities, Matthews explained. 
"The tender win will allow DtM's undergraduates to 
learn and contribute at a real z/OS mainframe site," 
he said. 
 "DtM truly believes in the growth and continuing 
strength of the IBM mainframe platform," Matthews 
added, hinting that an even bigger deal could be 
coming up in the near future. 
www.definingthemoment.com.au 

Contracting group takes up Jobpac 
Australian contract services company St Hilliers 
Contracting has selected Sydney-based developer 
Jobpac International Systems to provide an integrated 
business solution. The decision was made following an 
evaluation of St Hilliers' existing ERP solution by 
PricewaterhouseCoopers. 
 Joff Johnson, general manager of Jobpac, said the 
company's solution includes financial and operational 
processes and is able to enhance planning and 
forecasting capabilities. www.jobpac.com.au 

Aussie supports US market entrant 
Australian developer GBST has been selected to 
provide its Shares product to help facilitate a third-
party clearing service for US company Penson 
Worldwide, which recently established an Australian 
operation (Rust Report, Apr 3, p5). Penson is 
scheduled to start operations for Australian 
customers in the second half of this year, subject to 
regulatory approvals. 
 Stephen Lake, group CEO of GBST, noted that the 
contract was a significant event for the Australian 
company. "GBST has ambition to provide multi-
market solutions to large global financial institutions 
and market participants. The opportunity to partner 
with Penson in the Australian market as they roll out 
their third-party clearing business is exciting and 
certainly is a step toward meeting our ambitions." 
www.gbst.com 

www.mitraissoftware.com
mailto:info@mitrais.com
www.gbst.com
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PieNetworks sent into the wild west 
Internet access specialist PieNetworks has been 
selected to provided managed Internet access 
equipment and services to two mines operated in 
remote parts of Western Australia by Barrick Gold 
Corporation. The Darlot and Lawlers mines are in the 
WA goldfields some 370 kilometres north of Kalgoorlie. 
 PieNetworks will install and manage six kiosks that 
will enable Barrick employees and contractors, as well 
as visitors to the mines, to access the Internet. Links 
are via a Telstra NextG wireless service. 
 "People working away from home need effective 
ways to keep in touch, and companies need to provide 
reliable, controlled services in a cost-effective way," 
explained Campbell Smith, managing director of 
PieNetworks. "Our latest product range can solve 
almost any controlled access problem the industry 
can throw up." www.pienetworks.com 

Training centre focuses on Odyssey 
The Institute of Applied Logistics at the Transport 
Training Centre of South Australia has adopted the 
Odyssey ERP software from Australian developer Mid-
Comp for teaching logistics students. "Supply chain 
systems are a grossly under-utilised part of the 
industry at present because there is a big gap in 
understanding these solutions and their ability to 
increase efficiency," noted Ron Horne, TTC's supply 
chain program manager. www.midcomp.com.au 
 

Orders & Installations 

� The Commonwealth Bank of Australia has adopted 
the Progress Apama complex event processing 
platform for use in its equities execution and trading 
division. www.progress.com/au/index.ssp 

� St Andrews Catholic College in Queensland has 
implemented the AppSense management suite to 
manage pupil access to applications within a Citrix 
environment and to provide students and staff with 
remote access to college systems. www.appsense.com 

� WA telco and solutions provider aCure Technology 
(www.acure.com.au) has deployed a campus-wide 
wireless mesh network at Mercedes College in Perth. 
The network was based on a wireless platform from 
US company Xiocom www.xiocom.com 

� Lodestar, the logistics arm of paper maker Carter 
Holt Harvey, has selected the Control Tower supply 
chain solution from eBuilder, a Swedish company 
with Australian connections that was formerly known 
as Parcelhouse. www.ebuilder.se 
 

Aussies worth watching 
A roundup of companies making waves 

at home and abroad 

���� SOLVEXIA provides software services and 
information to actuaries, quantitative analysts, 
and other technical users in the insurance 
industry. The company's SaaS portal offers 
enterprise hosting with full audit, control, 
scheduling, and security within an integrated suite 
of risk management applications for analytical 
users in the financial services community. Users 
pay for only what they use and require nothing 
more than an internet browser. www.solvexia.com  
 

���� INFONOMICS is a specialist consulting 
organisation working primarily in the field of 
governance of IT and related disciplines. The 
company is involved in the development of 
Australian and international standards and works 
to help directors and senior officers understand 
their roles in governance of IT, communicate 
effectively on IT matters, and appreciate their 
organisations' unique circumstances as they relate 
to the use of IT. www.infonomics.com.au  
 

���� WINDOWLOGIC specialises in enterprise 
content management and provides services 
covering the entire spectrum of an information 
management initiative – business case and needs 
analysis through design and deployment and on to 
ongoing support. The company's focus is not on 
technology but on change and the end-user 
impact. www.windowlogic.com.au  
 

���� SOLENTIVE is a custom software solution 
provider and its main aim is to enable 
organisations to concentrate on their core 
business by partnering with them in the 
management of their software. The company's 
services span the entire lifecycle of software 
technology assets. www.solentive.com.au  
 

���� JAIX SOFTWARE delivers improved 
productivity, profits and competitive edge to 
freight, transport, courier, warehousing, and 
limousine companies across Australia. The 
company's Metrolink software includes GPS and 
digital communications technology. Customers 
place bookings and track jobs via the Internet, and 
couriers with handhelds are able to record delivery 
details and dispatches with GPS map-based 
tracking of every courier, customer, and booking. 
www.jaix.com.au  
 

���� TURNPOINT SOLOUTIONS specialises in asset 
management and its consultants have delivered a 
range of business consulting and IT projects in the 
mining, utility, and transportation industries. In 
these sectors TurnPoint specialises in the fields of 
asset management, mobile work management, and 
business performance management. 
www.turnpoint-solutions.com 

 

http://www.connectingup.org/conference
www.pienetworks.com
www.solvexia.com
www.infonomics.com.au
www.windowlogic.com.au
www.solentive.com.au
www.jaix.com.au
http://www.turnpoint-solutions.com/
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IBA makes big push into US market  
Australian healthcare systems developer IBA Health 
Group has launched a major push into the US market 
by introducing the Lorenzo Health Studio and 
associated partner program there. Lorenzo Health 
Studio is part of an integrated suite developed by 
IBA's subsidiary iSoft. 
 "iSoft has the potential to play a critical role in 
resolving the challenges that the US healthcare 
providers face as they seek interoperable IT solutions 
to improve the quality of healthcare and reduce its 
cost among more than 300 million patients," noted 
Gary Cohen, executive chairman of IBA. "The US 
market accounts for more than half of the world's 
total IT spending and represents the single biggest 
growth opportunity for iSoft as a truly global leader in 
the healthcare technology industry." 
www.ibahealth.com  

Senetas goes global for new vertical 
Senetas, an Australian developer of high-speed 
network encryption technology, is mounting a world-
wide search for partners able to help take its 
technology into the closed circuit TV (CCTV) market. 
 John DuBois, CEO of Senetas, said the company 
had identified the sector as a target because of the 
way it will be impacted by the advent of gigabit 
Ethernet. "Now that GigE Vision, which has been 
developed by a group of about 50 companies, is the 
interface standard for networking high-performance 
industrial cameras across Ethernet, the industry 
needs to ensure it can secure data from intrusion or 
alteration as it is transmitted," DuBois explained. 
www.senetas.com 

Winkler invests in Kiwi developer 
Craig Winkler — a founder of Australian accounting 
software company MYOB who stepped down as CEO 
last June and later sold his shares in the company — 
has invested $NZ18 million (about $A14.7 million) in 
New Zealand company Xero. The investment was part 
of a $NZ23.2 million raising that the Kiwi company 
will use to accelerate plans to market its online 
accounting system in Australia, the UK, and the US. 
 Xero made no bones of its intention to exploit 
Winkler's expertise. "The fundraising . . . provides 
Xero with access to strategic capabilities, including 
the considerable experience of Craig Winkler in the 
small business accounting software and services 
market. This will assist in the further development 
and execution of Xero's strategy," the company noted 
in a statement to the New Zealand Stock Exchange. 
www.xero.com 

AtMail kicks off partner program 
AtMail, a Queensland-based provider of e-mail 
management appliances, has launched a partner 
program for VARs, SaaS providers, and distributors. 
The Alliance program aims to promote the inclusion of 
AtMail products into the portfolios of any provider of 
hosted or dedicated solutions, claimed Corey 
Bissaillon, vice president of sales for AtMail. 
www.atmail.com  

Financial tech companies merge 
Australian companies Smarts Group and Capital 
Markets Surveillance Services have agreed to merge to 
create an entity capable of becoming a global player in 
the field of market surveillance technology for 
exchanges, regulators, and brokers. The new 
operation, known as Smarts Group Holdings, will be 
chaired by Smarts Group founder Dr Mike Aitken 
while Dr Andreas Furche of CMSS will be CEO. 
 "The merger allows for a combined entity with a 
stronger, more diversified product and consumer 
portfolio to drive sustained growth and product 
innovation. It is a natural combination of global 
experts in market surveillance and the next logical 
step for both organisations," Furche claimed.  
 CMSS was set up in 2004 as a joint venture 
between Smarts Group and the Capital Markets Co-
operative Research Centre. www.smartsgroup.com 

Microsoft backs Vic developer 
Microsoft has thrown its support behind Melbourne-
based company Tradeslot as it bids to operate 
Australia's proposed carbon permit auction system. 
"We already operate private electronic markets to 
facilitate commodity trading, so we have a proven 
out-of-the-box solution that will be based on the 
Microsoft platform, noted Jesco d'Alquen, CEO of 
Tradeslot. 
 D'Alquen noted that Tradeslot has also had 
Microsoft's support in working with Austrade to find 
export markets for its technology. "Our technology is 
attracting global attention as governments develop 
tools to allocate scarce resources, such as land, 
mining rights, water, or carbon," d'Alquen added. 
www.tradeslot.com 

http://www.investsoutheastengland.co.uk/Display.aspx?ID=144
www.ibahealth.com
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Comet helps build comparison site 
With the support of a grant from the Federal 
Government's Commercialising Emerging Technology 
(Comet) program, Victorian company Trigora has 
launched a beta version of its online SoftwareShortlist 
service that compares small business software. 
Trigora was set up last year by Craig Westcott and 
Xavier Russo because "the old software directory 
model is flawed", Russo explained. 
 "Small business owners don't have the time or the 
inclination to review all the available software. They 
need a shortlist of the best options for them, not a 
long list of everything on the market."  
 Initially the range of software for comparison is 
limited to timesheets and livestock record-keeping 
applications, but it will soon be expanded to include 
accounting, e-mail marketing, and help desk software. 
www.softwareshortlist.com 

UK BI group opens Down Under 
Site Intelligence, a UK provider of Web analytics and 
business intelligence, has opened an office in Sydney. 
David Smith, a director of Site Intelligence who set up 
the new office, believes the prospects here are good. 
"There is huge potential for business in Australia to 
improve its online performance as well as its multi-
channel activity. We saw this as a real opportunity for 
Site Intelligence." www.site-intelligence.co.uk 
 

Business Briefs 

� SecureServ has been appointed a distributor of 
Internet security solutions from Spanish company 
Panda Security, which set up its first Australian office 
in Melbourne early this year. SecureServ will carry 
Panda's Internet security and anti-virus range, as well 
as an office protection managed software offering. 
www.secureserv.com.au 

� Avnet Technology Solutions has been appointed an 
authorised distributor of Hitachi hard drives in 
Australia and NZ. www.ats.avnet.com 

� Australian consultancy Enterprise Architects 
claims to be the first company in the world to deliver 
The Open Group Architecture Framework (TOGAF) 9 
training and certification. 
www.enterprisearchitects.com 

� Contact centre solutions provider Interactive 
Intelligence has built a training centre in North 
Sydney to provide courses that were previously offered 
at its office in Malaysia. www.inin.com  

BY ASSOCIATION 

Highway to the smart economy 
By Ian Birks* 

THIS WEEK’S national broadband network (NBN) 
announcement by the Rudd Government came as a 
surprise to most observers, and presents a unique 
opportunity that the Australian business 
community may take some time to digest. 
  The decision to establish a new company to 
build and operate the NBN is both bold and 
practical. Prime Minister Rudd and Senator 
Conroy demonstrated a clear appreciation of the 
potential that the development of a true digital 
economy offers the Australian community and 
economy as they outlined their new plans. 
  In addition to moving away from tasking a 
private company or consortium with the creation 
of a high-speed broadband infrastructure in 
Australia, the government announced a decision to 
raise the speed of the national broadband project 
from 12M-bits/sec to 100, and to substitute plans 
for fibre-to-the-node with fibre-to-the-premises. 
  These decisions provide the opportunity to 
deliver truly powerful services and applications to 
homes and businesses. As FTTP connections are 
progressively established, high-quality value-added 
services must quickly follow as a priority. 
  AIIA has long argued — most recently through 
submissions to the Digital Economy consultation 
process — that the introduction of a robust 
broadband infrastructure is only the first step in 
realising the benefits of the digital economy. 
  With this first step now being taken, it is time 
to shift the debate from technology towards the 
needs of business and industry in Australia. 
Business must now step up to the challenge and 
identify the transformation that high-speed fibre 
to the premises will offer them in the future. 
  AIIA sends out a challenge to all Australian 
business leaders: how will you develop global 
competitive advantage from the planned network? 
The Australian ICT industry can initiate this 
debate, but it must be driven by the entire 
business community. The positive benefits of the 
digital economy will be realised through an 
application-rich environment.  
  And the success of this environment will be 
determined by the degree to which Australian 
business leaders successfully define their 
aspirations and the business outcomes they are 
seeking through the digital economy. 
  With opportunity comes risk, and the risk we 
now face as a nation is that the national 
broadband investment will deliver a six lane 
highway that leads nowhere. With the active 
involvement of every sector of Australian business 
and industry, we will be able to ensure that we are 
on the fast-track to the development of a smart 
economy. 

*Ian Birks is CEO of the AIIA www.aiia.com.au  
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Crisis misses mobile broadband 
Australian mobile carriers have not been adversely 
affected by the local and global economic downturn, 
according to studies by Australian market research 
consultancy, Telsyte. In fact, the mobile carriers have 
greatly benefited as consumers and businesses rely 
more on technologies to stay in touch while cutting 
down on discretionary spending such as travel. Mobile 
broadband, the average pricing of which has halved in 
the past 12 moths, has been the biggest winner, having 
more than doubled to become a $A1 billion market.  
 Despite rapidly deteriorating consumer and 
business confidence in the past year, Australian 
mobile service revenue grew by a staggering 12 per 
cent and average monthly spend per user by almost 
five per cent with penetration now reaching 110 per 
cent of the population. "Continued HSPA+ network 
upgrades, the explosive growth of mobile broadband, 
and the consumerisation of smartphones were the 
main drivers behind the nation's mobile market's 
impressive performance," said Warren Chaisatien, 
Telsyte's research director. "With greater network 
speeds and a myriad of modern smartphones already 
in place, 2009 will be about content and applications 
as we see a proliferation of app stores, resurrection of 
mobile TV, and a continued push in the still-nascent 
mobile advertising space. Consumer protection will 
take centre stage this year". 
 The highest-profile event this year will undoubtedly 
be the proposed joint venture of the local operations of 
Vodafone and Hutchison. Telsyte's analysis showed 
that while the merger will create a strong and credible 
number three player, the combined entity will have 
leapfrogged Optus in the all-important 3G and mobile 
broadband segments by a wide margin. "This 
transformed landscape will lead to greater coverage 
networks and better offerings, but it is hard to see 
how this will translate into more competitive prices for 
Australian mobile users," Chaisatien said.  
 While mobile carriers will continue to thrive, 
handset vendors will be feeling the pinch this year as 
users prolong their handset replacement cycles, with 
handset shipments forecast to decline by 10 per cent. 
Mobile usage growth is projected to remain strong in 
the next five years, with a 125 per cent penetration 
level mainly driven by machine-to-machine use and 
more than five million mobile broadband users 
expected by 2013. Prepaid will make a comeback as 
wholesale ISPs and MVNOs progressively commoditise 
3G offerings.  

Australian SMBs still spending  
SMBs in Australia look at telecommunications as a 
way to support their business, according to Claudio 
Castelli, an analyst with Ovum. Seventy-three per cent 
of the companies surveyed by Ovum believe that 
investing in the latest telecoms solutions can make 
their business more successful. This is a clear 
indication that SMBs will not stop spending on 
telecommunications during the financial downturn. 
However, they will focus their spending on solutions 
that make a direct impact on their business 
performance and which provide a clear return on 
investment. 

 SMBs are more likely to adopt managed and hosted 
services in order to avoid unnecessary up-front capital 
investments. Seventy-nine per cent the companies 
preferred to have a predictable monthly recurring 
charge per user for telecoms equipment and services. 
Ovum expects that the software-as-a-service (SaaS) 
approach will offer good opportunities for services 
providers and solution vendors.  
 Overall, SMBs like simplicity when dealing with 
their providers, with 83 per cent of the SMBs in 
Australia preferring to purchase all their fixed and 
mobile telecoms services from a single source.  
 Bundling multiple services including fixed and 
mobile, represents additional opportunities for 
providers. However, these bundles have to offer 
commercial benefits; most of the SMBs (66 per cent) 
still believe that price is the most important factor 
when selecting providers. 
 Mobility in SMBs is growing but spending on 
mobility services has decreased. The number of highly 
mobile workers has increased from an average 19 per 
cent in 2007 to 21 per cent in Ovum's latest survey. 
Moderately mobile workers have also increased from 
15 per cent in 2007 to 17 per cent in this survey. 
Surprisingly this growth has not been reflected in a 
growth of expenditure on mobility services. There has 
been a significant decrease in spending on mobile 
voice. This may be a result of decreasing mobile voice 
prices as well as behaviour changes. Users are making 
fewer mobile phone calls, while increasing their use of 
cost-efficient SMS and mobile e-mail.  

Malware count increases alarmingly 
The number of malicious Websites blocked for hosting 
malware tripled in March, with almost 3000 
potentially harmful sites being intercepted daily, 
according to figures compiled by Symantec. In 
addition, the percentage of e-mail-borne malware 
containing links to malicious sites reached its highest 
level since June 2008, rising 16.5 per cent to 20.3 per 
cent. Also in March, the Melissa virus, the first 
notable virus spread via e-mail, celebrated its tenth 
anniversary. 
 Having focused on e-mail tactics for the latter half 
of 2008 and early 2009, cyber criminals are turning 
their attention toward Web-related tactics, so as not to 
become too "predictable", said Paul Wood, 
MessageLabs' Intelligence senior analyst, Symantec. 
"Their goals of financial gain and espionage remain 
the same, however." 
 Increasing by almost 200 per cent, the steep rise in 
malicious Websites revolved around the resurgence in 
using images containing injected scripts, such as 
JavaScript or VBScript. these appear to be an attempt 
to exploit a flaw in older browsers that appends the 
injected script to the end of the image's binary code, 
which can achieve monetary rewards through 
simulated online advertising. 
 Many of the Websites used to host these images 
included free image hosting Websites, and may 
potentially extend to some popular social networking 
and multimedia file-sharing sites that allow users to 
upload and share pictures.  

Continued on page 7�������� 
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Malicious links sent through e-mail and hosted on 
infected or compromised Websites represent a growing 
area of risk for businesses as many attacks are 
designed to steal personal data and confidential 
information simply when users visit an infected site. 
 On March 26, the Melissa virus reached its tenth 
anniversary. In 1999, the virus sent an infected e-mail 
entitled, "Here is that document you asked for … don't 
show anyone else" to 50 e-mail addresses. The virus 
spread so quickly that it overloaded e-mail servers 
across the globe. Even today, Melissa is a permanent 
feature on the threat landscape with MessageLabs' 
services still intercepting on average 10 copies a 
month. 
 "Known by one name and iconic within the 
industry, Melissa is the virus that is credited with 
laying the foundation for the widespread use of 
botnets that has since allowed cyber criminals to 
spread malware rapidly and economically," Wood said. 
"Since intercepting the virus in March 1999, 
MessageLabs' Anti-Virus service has stopped 108 
different strains and more than 100,000 copies of the 
virus." 

Semiconductor sales fall in a heap 
Worldwide semiconductor revenue totalled $US255 
billion in 2008, a decline of 5.4 per cent, representing 
a decrease of $14.5 billion from the value in 2007, 
according to Gartner. The steep decline in the market 
in the final quarter of 2008, combined with the 
ongoing economic weakness, signals far worse 
declines to come in 2009. 
 "While sales held up fairly well in the first half of 
2008, in the third quarter the industry started to 
soften as the economy slowed, and by the fourth 
quarter sales were deteriorating quickly, causing 
revenue growth to go into negative territory," noted 
Peter Middleton, principal research analyst at 
Gartner. "With the market heavily impacted by the 
recession, we can expect considerable market 
consolidation going forward." 
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GUEST SPOT 

Still some life to be 
found in Canberra 

By Kevin Noonan* 

IN TIGHT ECONOMIC TIMES, ICT is feeling the 
impact of a contracting market. There are still 
opportunities in Federal Government ICT, however 
new approaches are needed to meet emerging 
government requirements. 
  Intermedium’s latest Federal Government ICT 
executive update, has confirmed what most ICT 
companies have been privately reporting. It’s 
pretty quiet out there.  
  In a typical year, the government market cycle 
would be producing a significant upswing in the 
next quarter. However there is very little evidence 
this will happen. 
  The Federal Government market fell much 
earlier than the private sector, and it has 
remained flat since that time. The fall began with 
a predicted pause in sales after the election. This 
was followed by further contraction in the market 
while various the reviews ran their course. Both 
factors took an early toll on spending, so the 
government market was already down when the 
full impact of the global financial crisis began to 
take hold. 
  But the news is not all gloom. Intermedium’s 
contracts data show while the most significant 
reductions are in large ICT projects, there is also a 
steady stream of smaller projects, and ongoing 
work under existing contracts. 
  Federal Government is now a very different 
market with different dynamics, and suppliers 
must adjust their strategies accordingly.   

���� Efficiency and budget risk are now big 
considerations in deciding project priorities. When 
money is tight, concrete business cases with clear 
short term deliverables will carry significant 
weight. It is much harder to justify a worthy but 
more expensive initiative, when the outcomes are 
subjective or where savings are delivered in later 
years.  

���� The wheels of government still need to keep 
turning, even in bad times. Indeed, some agencies 
are under greater pressure to deliver services 
when times are bad. Particular agencies are tasked 
with delivering support packages to citizens and 
industry, as well as delivering the various stimulus 
packages. Such agencies need to deliver more 
services while balancing their own tight funding 
situation.  

���� This is the time when incumbent service 
providers can demonstrate their real value by 
leveraging their understanding of agency business 
needs to come up with cost effective alternatives. 
Indeed increased ICT expenditure may deliver 
overall savings to the agency.  

���� Australia is not alone in weathering the impact 
of the financial crisis. There are opportunities for 
enterprising vendors to provide local and overseas 
examples where best practice has delivered 
increases in agency efficiency. 

  The Federal Government market is clearly very 
depressed, but there are a number of very good 
opportunities for vendors. The new challenge is to 
anticipate emerging trends in a changing 
government market. 

*Kevin Noonan is head of consulting at 
Intermedium www.intermedium.com.au 
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New chief for health research 
Dr Phil Gurney has been appointed CEO of the 
Australian e-Health Research Centre, a national 
facility for ICT and healthcare innovations. He takes 
over from founding CEO Gary Morgan, who has been 
appointed deputy director of CSIRO's ICT centre. 
 Dr Gurney has acted as a consultant to executive 
teams at SMBs, non-profit organisations, and 
government agencies. He has also been a senior 
executive at Leica Biosystems in Melbourne, and in 
1996 he was one of the founders of Virtual Photonics, 
now known as VPIsystems Inc. 

Vic Masi joins Progress 
Vic Masi, formerly of Oracle, has joined Progress 
Software as national sales manager for Australia and 
New Zealand. He will have responsibility for indirect 
and direct sales of all Progress product lines. 

Coombs becomes a GM of DWS 
Bob Coombs has been appointed general manager for 
NSW and the ACT at DWS. He was previously 
managing director of Getronics, and has also held 
senior positions with EDS, CSC, and KPMG. Early in 
his career he was CIO of CSR. 

Wayland heads search at e-Channel 
Guy Wayland has been appointed head of search at 
Australian search marketing company e-Channel. He 
was previously head of the SEO division of Decide 
Interactive, now 24/7 Search. Earlier he had set up 
WMS consulting. 
 

Around the Traps 

� CSIRO scientists Dr Kerry Taylor and Amit 
Parashar are to be co-chairmen of the World Wide 
Web Consortium's Semantic Sensor group, which 
plans to devise a new standard that will enable 
sensors to interact using the Web in XML format. 
Both men work in CSIRO's ICT Centre. 

� Erick Olazabal has been appointed FileMaker's 
Asia/Pacific systems engineer. He was previously with 
National Instruments (Texas). 

� Chris Anderson has resigned from the board of 
Seek. He had been a director since 2004. 

� Wayne Peat has been appointed group human 
resources director of Telecom NZ. He was most 
recently with IBM and has also worked for Mercer HR 
Consulting. 

 

 

BEING GREEN 
 

Green IBM saves uni's ICT budget 
IBM has been selected to design and build a green 
data centre for Victoria University. The new facility 
will allow the university to achieve a single logical data 
centre across two physical sites, while at the same 
time bringing savings of some $A30,000 a year 
through improved power management. 
 IBM will implement a modular design to enable the 
university to minimise start-up energy demands from 
the existing electricity supply. An in-row cooling 
system will enable targeted cooling at heat load 
sources, combined with free cooling chiller plant 
technology to leverage the Melbourne climate, 
explained Malcolm Mackay, IBM Australia's executive 
for site and facilities services. www.ibm.com/au/en/ 

Money outweighs the environment 
Some 95 per cent of Australian companies that have 
developed a green ICT policy save money, but 60 per 
cent of companies have no IT policy concerning the 
environment, according to a survey by Fujitsu 
Australia. 
 While IT departments are slowly becoming more 
sustainable across the board, this trend may be more 
a positive side effect than a principal policy driver, 
explained Alison O'Flyn, head of sustainability at 
Fujitsu Australia. "The main motivator for many 
companies seeking to reduce their IT energy 
consumption is to reduce costs. The added benefit is 
that the company ends up reducing its greenhouse 
gas emissions," she noted. See https://www-
s.fujitsu.com/au/whitepapers/convenient_truth.html  

Microsoft steps up the pace 
Microsoft's CEO Steve Ballmer has told all company 
employees that the developer aims to reduce its 2007 
carbon emissions per unit of revenue by at least 30 
per cent by 2012. The company intends to reduce its 
carbon footprint by improving energy use in buildings 
and operations, reducing air travel, and increasing its 
use of renewable energy.  
 Details of the plan were released in a blog 
published by Rob Bernard, Microsoft's chief 
environmental strategist. "As a technology company 
we believe that our footprint goals will be met by 
leveraging software and technology," he wrote.  

Even online shops should be green 
A survey by US Web hosting company 1&1 Internet 
has shown that more than 60 per cent of online 
shoppers react favourably to an online shop if it 
carries on its Web site claims that it is using green 
technology. www.1and1.com  
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